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Affordable, stable and without environmental cost

Energy for the
UK should be o
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means that...
Energy is Provides a Environment & Do not depend  No negative impact

affordable stable supply of climate are on energy imports on economic
energy being protected from others development
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41% Tend to Agree

B Strongly Agree

@ Ipsos MORI
Social Research Institute Base: Adults aged 15+, interviewed face-to-face in UK (1,033) June 2016




B % Worried ™ % Not Worried

" Sun/solar power
Offshore wind power
Hydroelectric power
Onshore wind power 1>
Biomass
Natural gas
Nuclear power

Oil

France Norway Germany
Coal

_ How worried, if at all, are you about climate change?
Fracking

What is your general opinion about the following methods of energy generation? (UK)

Ipsos MORI
Social Research Institute

Base: Adults aged 15+, interviewed face-to-face in Germany (1,001), UK (1,033), France (1,010), and by telephone in Norway (1,004), June 2016



A story about enerc

one of the top three environmental issues in the country

O % Of UK consumers rate future energy sources and supplies as
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What are the three most important environmental issues in your country? % future energy sources and supplies

Ipsos MORI
Social Research Institute Base: Ipsos Global @dvisor - Between 500- 1010 respondents per country, February 2 — 14 2011




Aspirations for a more local future

Consumers presented with 3 scenarios for the future UK energy system
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» Greater choice & responsibility at community level
Preferred : : w -

! « Vested interest in own energy provision - encourage efficient use
SEEIEIe * Increased use of renewables more environmentally friendly

Ipsos MORI
Social Research Institute

Source: Ipsos MORI / Innovate UK Future Cities Dialogue, 2016




Government held responsible for system transformation
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o T Citizens appropriate changes are made

to the UK energy system over
next 40 years
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Ipsos MORI
Social Research Institute Base: 2,441 British adults aged 15 and over, 214-12 August 2012




But trust to deliver change is low in the UK

How much, if at all, do you trust the following institutions to transform the UK's energy system towards the use of cleaner forms of energy?
B Very much " Quite a bit I Alittle I Notatall M Don’t know

Germany 8% 25% 9% 2%
National Norway [16% 18% 14% 2%

Government v el 1s% 2w 8% 3%

1% 9%

Germany | 5% 20% 16% 2%
France 2% 16% 24% 2%

2TCEy v @% 1% 7 S

Companies
Norway 3% 9% 19% 4%

Large

Ipsos MORI
Social Research Institute Base: Adults aged 15+, interviewed face-to-face in Germany (1,001), UK (1,033), France (1,010), and by telephone in Norway (1,004), June 2016




Lack of trust also a here and now issue for consumers

5 0 O/ Trust their supplier to be open
O and transparent

4 5 O/ Trust their supplier to provide
O them with value for money

Customers asked how likely they would be to recommend their supplier

Ipsos MORI
Social Research Institute

Base: August-September 2014, 2,021 British Adults aged 18+. Source: Ipsos MORI / Energy UK.




Today’s usage Electricity now

Source Ipsos MORI Global Trends Survey 10



Smart meters are hel

72 % Satisfied with their smart meter
4%

dissatisfied

Positive
Impacts
measured

Budgeting Taken energy action
Accurate bills Less bill queries
Avoiding waste Energy literacy

Convenience Supplier satisfaction

Top Benefits
experienced

Ipsos MORI
Social Research Institute
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tomers (1,959), 4th October 2013 — 1st Februa



But how “smart” should we go?

Acceptable Unacceptable

Automatically turning off

time

Turning off after set period
of time (e.g. 10 mins)

Switched off by electricity

]
network operator for short
periods of time

Ipsos MORI
Social Research Institute

Base: 2,441 British adults aged 15 and over, 2nd-12th August 2012- Source — Cardiff University/ Ipsos MORI




les for use of technoloc

Key values from citizen
discussions of urban futures

Smart devices can
encourage positive
behaviour but allow

‘nudges’ to be
ignored

Secure & reliable
technology

Data sharing can offer Allow for
tailored services but individual
needs to be secure choices

TRACKERS

Source: Ipsos MORI / Innovate UK Future Cities Dialogue, 2016

Ipsos MORI
Social Research Institute




sersonal trade-off

A: 28%

Rather keep online info
private
25%
Which of the following statements, if any, comes close to your opinion?

I ~Agree much more with B than A I bon't know B Agree a little more with A than B

I Agree a little more with B than A B Agree equally with both/ don't agree with either I Agree much more with A than B

Ipsos MORI
Social Research Institute

Base: 2,003 people aged 16-75 in GB interviewed online between 24th February and 7th March 2016




We find a broad range of views

“Happy to share” relaxed about sharing own information in most cases

“Depends who's asking” - comfortable sharing own data
where the value of doing so is clear (to them or others)

“Quid pro quo” - comfortable sharing own data where
the value to them personally of doing so is clear

“Big brother” — reluctant to share own data
In most/any circumstances

Ipsos MORI
Social Research Institute

Source: Ipsos MORI / Energy Networks Association, 2017




It's all about the WHO

35%
45% 9
6 46% 55

High Trust (8-10

On a score of 0-10 how much you personally trust each of the institutions below to use your data appropriately.
Ipsos MORI

Social Research Institute . . _ . N
Base: 2019 adults aged 16-75 in Great Britain, completing an online questionnaire between 23-25th June 2014




A consumer perspective

We want to feel more in control of
our energy use — in own homes &
across country as a whole

Smart meters seen as a key part of
this transition

Energy data offers potential for huge
Innovation — some welcome tailoring
& innovation opportunities

But need to be clear, who wants to
know & what's in it for me?

Ipsos MORI
Social Research Institute

A Consumer Perspective — Antonia Dickman , Ipsos MORI | July 2016 | Vers ion1 | Public




Thank you

Antonia Dickman

& (020 7347 3157
0 07554400114

=¥ antonia.dickman@ipsos.com

u @Antonia_Dickman

Ipsos MORI
Ipsos  Social Research Institute

A Consumer Perspective — Antonia Dickman, Ipsos MORI | July 2016 | Version 1 | Public |

Any questions?

www.ipsos-mori.com/



http://www.ipsos-mori.com/ipsosconnect

