
RIIO-ED1 Connections: 
Outputs and Incentives
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1. Quality
Retain Broad Measure, with some 
improvements.

2. Timeliness of Connections
New ‘Average Time to Connect Incentive’ 
to incentivise DNOs to improve beyond 
min standards.

3. Provision of information to 
provide cost effective 
solutions
Incentivise DNOs to find innovative (cost 
effective) connection solutions that 
optimise network utilisation OR DNOs 
provide more information upfront that 
allow customers to make cost effective 
decisions. 
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RIIO-ED1 Proposals and Incentives for     
Connections Customers

*for market segments that have not passed the 

competition test
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Broad Measure for Connections Customers

BMCS: 
Tool to encourage DNOs to 
satisfy connection customers

ED1 proposal:

•Retain the existing 
arrangements for smaller 
connections 

•Develop new 
arrangements (eg survey 
structure, targets, 
penalty/rewards) for the 
larger customers

•New survey more 
qualitative in nature
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Average time to connect

• Reward only 
for excluded market 
segment

•Penalty only for 
Relevant Market 
Segements that have 
not passed 
Competition Test

•Size of the reward 
will operate on a 
sliding scale between 
the target and 
maximum reward 
score 1        2       3         4         5                                                           

Year

N
u
m

b
e
r 

o
f 

D
a
y
s
 t

o
 

C
o
n
n
e
c
t/

Q
u
o
te



6

Other issues being progressed outside ED1

• Flexible connection arrangements (eg pay more for quicker 
service, greater flexibility of design arrangements)

– DNOs identified potential barriers in the licence and want 
clarity from Ofgem on licence interpretation. Not necessarily a 
price control issue, but any changes to licence progressed as 
part of RIIO-ED1.

• Extension of contestability: Part funded connections

– Business plans should outline areas that might become 
contestable.  Cost assessment working group discussing 
approach to cost allocation.
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Impact of DPCR5 competition in 
connections

•Competition Test 
ongoing until end 
2013. 

•We will review 
relevant market 
segments that have 
not passed the 
competition test in 
2014 and consider 
alternative 
regulatory remedies
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Potential impact of Competition Test on ED1

•No Incentives for customer satisfaction survey or time to connect

If passed Competition Test

•Incentive is penalty only

If not passed Competition Test

In all instances GSOP will be maintained



9


