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In October 2010 the Cheung Kong Group formally acquired (from EDF Energy) 
the electricity distribution networks covering London, the East and South East 
of England which serve over 8 million customers.  

Although UK Power Networks is only seven 
months old, our chief executive Basil Scarsella 
has made it clear that Corporate Social 
Responsibility is of paramount importance to 
us as a company. This is further underpinned 
by our new company vision:

 

 

 

1. Building on the success of our 
Sustainability Commitments 

We are currently ahead of target on our 
commitments to reduce waste from offices 
and street work activities and to reach one 
million children with our safety message by 
2012.

By working with our contractors we have 
reduced the amount of streetworks waste 
going to landfill from 80% to 3%.

2. Launching new commitments 
that reflect our operations 

We identified where the business can offer 
the greatest strategic sustainable benefit to 
both internal and external stakeholders and 
develop a set of DNO specific sustainability 
commitments. 

Although the Sustainability Commitment 
Programme is still in its infancy, the programme 
is looking to be rolled out in late 2011 and will 
strategically align business capabilities with 
community needs.  The business is looking to 
concentrate on the following areas:

• Communities:  Keeping our communities 
safe and protecting those most vulnerable 
from the impact of our network operations 

• Employees: Providing a safe and healthy 
work environment and improving the work/
life balance of our employees 

• Environment: Reducing water, waste and 
C02 emissions from our business operations 

• Network Operations: Improving the 
environmental impact of operating and 
maintaining our networks and supporting the 
transition to low carbon distribution

• Increasing eco-efficiency measures such 
as water, waste, energy and C02

• Reducing emissions from network losses

• Better understanding of how we can 
reduce SF6 and fluid leakage from cables

• Educating children on the dangers of 
electricity

• Providing support to our most vulnerable 
customers

3. Community investment

Employees will have the chance to nominate 
a local charity for the company to sponsor, 
and staff will be allowed to use company time 
to volunteer and raise money for that charity. 
We believe this will help us engage with our 
customers and develop close relationships, 
reflecting the diversity of the customers and 
geography we serve. 

In April we launched an extensive new 
partnership with nine wildlife trusts in all our 
network areas, supporting them with funding 
and employee volunteering. Kent Wildlife 
Trust’s Chief Executive, John Bennett, said: 
“We are delighted to be associated with UK 
Power Networks with its responsible approach 
to protecting the environment and its precious 
habitats and wildlife. We are also very grateful 
for the financial and volunteering support 
towards our conservation effort.”

We have once again signed as a sponsor 
of the Anglian Business Awards 2011, to 
encourage and judge exemplary customer 
service. 

4. Protecting the public 

We have a dedicated public safety team that 
proactively works to spread awareness of the 
dangers of electricity, and teach techniques to 
minimise the risk of hitting power cables. We 
engage with the public at county and angling 
shows, and regularly speak to local groups 
and employers. Our unique and dramatic 
demonstration uses a pole and mock power 
line which emits pyrotechnics to simulate an 
electrical strike, when an object such as a 
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Mock power line 
delivers hard 

hitting message

A new company and a new 
approach to CSR 

We recognise that the diversity of our 
networks, serving places as diverse as 
Canary Wharf and Beachy Head, inherently 
brings different challenges. They include 
many types of terrain and community, from 
remote areas of rural deprivation to inner 
city issues. Hence our approach to CSR 
reflects this diversity and we have embedded 
a strategy and initiatives that best serve our 
community. 

As a business we have taken many 
steps to ensure that CSR is at the heart of 
everything we do. 

All 5,500 employees are regularly 
reminded of their duty to consider the impact 
of their activities on the environment and 
sustainability and we have channelled this 
through our ‘workgreen’ training programme 
which is being rolled out across the 
business and covers topics such as waste 
management, nuisance issues, pollution 
prevention and control, emergency response, 
and incident reporting. The programme also 
gives employees sufficient knowledge to 
recognise potential environmental risks and 
take appropriate action. 

Underpinning this approach are the 
existing and challenging CSR objectives 
which we worked to throughout 2010. 
However, significant progress to develop and 
improve our CSR strategy has been made 
since this year. 

Opposite are just some examples of our 
recent work which has resulted from a strong 
CSR strategy.





Daniel Everall, of the Retirement Lease Housing 
Association, wrote thanking us for supporting residents 
of two retirement homes in West Sussex, affected by a 
power cut: 

He then arranged for the British Red Cross Volunteers to come, through 
thick snow, with hot water for drinks and torches for the residents. The 
Red Cross Volunteers were very good with our elderly residents who were 
very grateful for their first hot drink that day.
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Evidence: Corporate Social Responsibility 

Letter from child after visit to their school by a 
member of the education team:

Delivering a hard-hitting message: a ‘power line strike 
set’ with a full size model of a wooden electricity pole.

British Red Cross visits

“ “

Ros Forbes, education advisor giving a school talk




